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Made Doable™

HOW 50L0 COACHES CAN EASILY
CREATE WEEKLY MARKETING TO GET
MORE CLIENTS, KEEP THEIR SANITY,
AND SHOW UP CONSISTENTLY.

Micholle Sota

Coaching Business Growth Specialist

Your Checklist

7 Explore Additional Uses
Identify other ways to utilize the
content throughout the week.
6 Develop Emails
Craft emails for each key point,

choosing to inspire, educate, or
promote.

5 Create Social Posts
Develop individual social media

posts for each key point to engage
a wider audience.

4 Draft Article
Write the initial version of the

article, incorporating the outlined
points.

3 Outline Structure

Organize the key points into a
coherent structure with an
introduction, body, and conelusion.

2 Brainstorm Key Points
Generate 3-5 essential ideas to
support and expand on the chosen
topic.
1 Choose Topic
Select a relevant and engaging

topic to start the content creation
process.
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Quick-Start Checklist (Doable Steps):

[J Choose a topic

[J Brainstorm on 3-5 key points (with or without Al)

[J Outline: Intro, 3-5 key points, wrap up, CTA

[J Write article draft

[J Take each key point and turn into a social post

[J Take each key point and turn into an email (choose email type: Inspire, Educate,
Promote)

[J How else can you use this content this week?

[J Plug into your marketing calendar

[J Go binge your fave show, have coffee with a friend, or let me know how it's
going.
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